


THE 
BRAND

Shatha Al-Dabbass brand is for the modern, style-conscious woman who 
is elegant, feminine, chic and daring. The house of Shatha Al Dabbass, 
or simply Shatha, is a Jordanian fashion brand for women. Owned by the 
designer herself, founded in 2012 and positioned as one of the middle-
eastern esteemed fashion brands.

At the beginning it started with two lines; high-end eveningwear and 
beachwear collections then in 2014 ventured in ready- to-wear (RTW) line.
Our niche market consists of high profile cosmopolitan and international 
clientele.



VISION AND 
MISSION

Aiming to build a global presence in the fashion capitals of 
the world. With the brands’ emotional power and raw edge, 
it was created to provide timeless pieces that are elegant, 
chic and trendy, while using luxurious fabric with high 
quality execution that exceeds customer’s expectations. We 
will continue to grow the brand along with launching new 
categories of merchandise in the long run.

The Shatha Al-Dabbass brands’ vision is to become admired 
and respected high-end apparel brand worldwide.



BUSINESS 
HISTORY

SOLD 11 
COLLECTIONS AND 

AT THIS MOMENT 
WORKING ON THE 

12TH

The brand successfully sold 11 collections and at this moment working on the 
12th collection. The brand is based in Amman and sells upon order locally, yet 
some collections were previously sold in Beirut, Jeddah, Dubai and Abu Dhabi.

In 2012, the brand was revealed in Mercedes-Benz Fashion Week Amman, 
Jordan. After the launch of the brand, Shatha met with Influential people in the 
industry who have reviewed our brand in this business (brand strategist for 
Hermes & Balenciaga), the designs got remarkable feedback, and the brand was 
also introduced to many renowned designers due to the designer’s presence in 
fashion events (Paris Fashion week). And with minimal marketing and PR it was 
exposed to several media outlets locally and internationally.

The brand is positioned as a high-end brand and has done collaborative 
campaigns locally with luxury cars such as Jaguar and Range Rover.

The brand has built a good customer loyalty base and was supported by the 
press, clients and international celebrities.

In 2014 Joelle Mardinian Host of Joelle Show on MBC presented her show 
wearing our brand, as well as the TV presenter Nadine Kirresh was spotted 
wearing one of our designs at the Cannes Film festival red carpet event.

In 2015 the brand was showcased at Fever La showroom in Hollywood owned 
by the Victoria secret model (Bar Refaeli) and celebrity stylist (Valentina Micchetti). 
Three international celebrities have endorsed the brand’s designs including; 
Model Nina Senicar chose to wear Shatha Al Dabbass gown at the Amfar Gala 
Night in Milan, Dania Ramriez (Devious Maids actress) wore our dress to the A&E 
conference in Mexico, as well as Actress Elisabetta Canalis (George Clooney ex 
fiancé).

In 2016 The fashion influencer model & actress Marta Pozzan attended the 
FormulaE event in Shatha Al Dabbass’s cutout dress, The actress Michelle 
Rodriguez and the Shahs of Sunset star Golnesa ‹GG› Gharachedaghiis were 
both spotted in our brand’s latests pieces.

In 2017 we were featured in British vogue in the September Issue. 



CURRENTLY 
REACHED 

TARGETED 
MARKET

Our target market is specific in terms of age, location, lifestyle and 
motivation. Our target group is between 20-45 years of age; these age 
groups are the trendsetters of the current luxury apparel market. We aim 
to satisfy our target market in the Middle East, Europe and the United 
Kingdom, and eventually in the United States and worldwide.

This target market is middle to upper class, and even includes celebrities 
and royals. Being from the top social class, these individuals live in 
the social scene, and are often trendsetters. They are motivated by 
knowledge, power, and the ability to pave the road to a luxurious lifestyle.
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